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Abstract

The objectives of this research were to study the present and future condition and marketing potential
of peanuts products (Pae-lor and Pae-jee), soilbean products (Thua-nao-cap) and Sesame oil (Namman-nga) and to
develop the appropriated marketing management that was consistent with the group’s resource and capability.
The data collections were brain storming, deep interview, focus group, observation, data analysis and participatory
action training. The research was_a‘Participatory Action Research (RAR) and conducted from 1 October 2008

to 30 September 2009. o ﬂi’-l U.l?e-‘
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