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Media Exposure Behaviors Affecting the Utilization of Twitter Among
Teenagers and Working-age Groups in Chiang Mai Province
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Media Exposure Behaviors Affecting the Utilization of Twitter Among

Teenagers and Working-age Groups in Chiang Mai Province

ANDIY JUNIFY

AMZINGINITINNIT
UM INY1au VAL Be el

31891U38ULATUNITATUAYUNUIY
NNBINUNINGIFYINVAL eIl Ysudssanal w.e. 2564
U W.A. 2564



(1)

ANRNSSUUTZLNA

=) a1 1

NIy Femginssunisilnsudendwmananisldusslevininmesvainguis gy

v
() * =

wazdevinaulunundwdindeddud dnsatuunlanisainusiuiieainvaigiefing1994

1 [

YDUVOUAN 819158 A9.9ATANT YYAIS 53BN MM INaa10uITenasWaun

[

WIMedesigedlulnnving Alaliruusdt wenanil veveunngusiieg e lvidey

9 9 Y Y

v '
v A o a =

et ldlumsliesziiionilulasinsdidenssil inlilassnasddeiidnseaanlulimes &
[ L1 [ =2 = a ! w1 [ o & Ao (%
zidulslovilunisimuinisdnwiessuigiinguisiusag Tevinnuluiiundmin
IS I o/ Y a Y a & 1 (% v
Wedlnlsurranunsaldninmesirinusylovdsayuvuasdnudig
YYD UANLNTIANIA NN IUAIIUBYLATIENTINTUINTIVADUAIIUTLINT
1A3990T7Y kALY VRURAMAMLINYINITIANTT UNINYF8IA ) Beslnd Aldatiuayy
= ¢ IS ! o av-a X o & ! v 1 a YA v [V au &
an1u? gunsalinIeailesng 9 Mililasansideruilduiaaalneged f3deviedn nuideil
[ o o 13 1y Y A Y 1w oA 1% va &
utfuuselovdlunsiauiesdauinusuie msiuinviude waenislvideyannuindy

UszlemiinennunisiddedianesulavlsnntunazidulsslovddalUluauian

ANAIY Tunsas





