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2.aulslovtinFanmaiilandu (Unique Value Proposition: VP)
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4. Yamnensansedian1siugnAl (Channels: CH)

v Y

Hagiiuseszuumaluladasaumaiviuadesunisindedoans I¥idiund
unumuasivnalfuegnanndensioansmsgsieludignavidenana sihliigsadanlng
Fldlanazmszianisldmaluladmdrdu wldusslovilunisgsiafuegiann uagde
awanssavesiuslangalyailunsidrfanaluladuasansaumenazdedsausing q siaifion

fuanndu iin1ssuitiansteyavemandueivseusnising  Wulvgsinga

PoanunsAnsedeansiugnALiioaianszin Nsee n1slduaznisuilan
HANAUIVDINGY AD YOI NGNAIMUILAIUTATONAAA MAUYITFUIINULLAY S
AFIUTMUNINEAAUNVYUTY Aanan senaiataaly nsldwiinguvigainaundn



60

nauivelignAinANuN LA UNEnSuYveIngy Yemanldlunisindedeaisiieain
n133ud MadfawazdasunuAvewanduaLlszUanueiies Aenistdnisueniuudin
nolnuasnslddediny wu lail wazwladalunsindedeanswaznisifewans

5. s2¢lavan (Revenue Streams: RS)
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https://www.cmhy.city/place/4470-Mee-Chok-Night-Market-MonTue
https://www.cmhy.city/place/4474-Chiangmai-Walking-Street-Sun
https://www.cmhy.city/place/15315-Star-Avenue-ArcadeMonTueFri
https://www.cmhy.city/place/10189-Baan-Kang-Wat-Market-Sun
https://www.cmhy.city/place/4476-Kad-Farang-Village-MonWed
https://www.cmhy.city/place/4513-Night-Maket-Lotus-Rum-Chok-Wed-Sun
https://www.cmhy.city/place/4473-Chiangmai-89-Nightmarket-MonWed
https://www.cmhy.city/place/10185-Jing-Jai-Market-Chiang-Mai-wed
https://www.cmhy.city/place/4472-Central-Festival-Night-market-Tue
https://www.cmhy.city/place/13481-Kalare-night-bazaar
https://www.cmhy.city/place/4471-sai-lom-joy-market-Tue
https://www.cmhy.city/place/11333-Ploen-Ruedee-Night-Market-Everyday
https://www.cmhy.city/place/15316-Wan-Dee-Market-TueThuSun
https://www.cmhy.city/place/11264-Kad-Manee
https://www.cmhy.city/place/10177-Centra-Port-Plaza-Wed
https://www.cmhy.city/place/10181-Lang-Ma-Na-Kad-Everyday
https://www.cmhy.city/place/10176-NightOut-Market-Wed
https://www.cmhy.city/place/4516-Kad-Luang-Night-Market-Everyday
https://www.cmhy.city/place/10175-Nong-Hoa-Market-WedSun
https://www.cmhy.city/place/4510-Kad-Na-Moa
https://www.cmhy.city/place/10172-Big-C-Mea-Hea-Night-Market-MonTue
https://www.cmhy.city/place/4509-Kad-Marin-Plaza-The-chiangmai-complexEveryday
https://www.cmhy.city/place/4512-Night-Maket-Lotus-Kumtieng-Wed-Thu-Fri
https://www.cmhy.city/place/904-Rinkhum-Night-Market-Everyday
https://www.cmhy.city/place/4515-Night-Maket-BIG-C-Extra-ThuFriSat
https://www.cmhy.city/place/12899-Night-Market-Lotus-Hangdong-Thu
https://www.cmhy.city/place/12438-Vintage-Market-Ruamchok-Mall-Thu-Fri
https://www.cmhy.city/place/4513-Night-Maket-Lotus-Rum-Chok-Wed-Sun
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