
I va
1{Anttnun?10cllv

9.t?ou

an11?!l

R6tt?t'l

I

n?1!fi or#uno{Qndrrionnqvrf,nr:fl arnu3nr:to.t
/s e d q t

nulfrl:ndn: lylu d'l110uu1.l ulJ'lull'llJ1-lYl5 n { ?filsu{ [t4lJ

ultdl?lnEuRl do1?tfln :

fr-rrut 1:qtnn

n1: na 1fi

oror:tifi #insrnr:fiun5r6a:v
/6dt

: tCs1Ufl]fln:1n1tU fi:.ot.l?91 fltltn? o r r r: tifi # nu rn r : duniro'a: v

UlIROUO

- J4 q zl a a t | / a
nt:d nituuxddtvu dn!1luFo.ln1l!nol ulonQnnlaonaqYlnnltoalnu:fl15

ro{rurnrsnaninlno crtrnuufrilillutfifiurf n-':14x-ol6fl{1ilr; Inufiiolqil:vc'rri n-ld

t; rfiofrnurnlr,nnrfiulorgndrrionnqrfnttaalnl3nr:tolrurortnan: lvlu d'l11out'l

filrrurmfiurf o-':nfnrdullrri z) tnaot iuutfruu:vq"'unrrrL6qrr1u1o{Qnrlldonaqmd

ntrnalnrinls 
s.t 

z riru "lduri drunfierniarq{riru:rfl1 elr "io.tytrlnr:ir'oiirnriru sirunr:

ti.:rc3rnr:naro rhuqnarn: rlru n: c urunr:1#13 nt:ua s drunlun1il 1un1:t#il:n1:

x o.ri16q r: flan: "ln u artrnlufiilil tutflfiuili o-{fi'r'nriu{lilil 3) tn'o tau ottu rn erlfirr

riurriunr:ilirrl?{nnqflf,n1:fla1orL3nr:b?rrrirurnl:nan5'lYlu dlrl'louufi !lurfifru t
o-i fi r-e ri 0.i 1 il r; l n u l #u r l a o r n r ru r{l u rnS o { tJ' o l u n r : t fi l : : u : r l rio X a nll n { l n'r o ti x
o'ruru +oo nu irn:rc#lnuldiinr:vrrlcfi6 6o n1116 9o0ar rirrq6u rildul,uuurn:gru

t-rest fl1:irn:1vlin11 [[ : :?uItu vl'l'![Au? (one-way ANovA)[tdEn]: ofloun?lultnnfil'l

rirrndurflu:ru{ lnuldii LSD (Least Significant Difference) rdonnaolalln^grufi'fi

ilo o-odruqnn nfi rronsirrn-u finrrrLn'o r11 u rionaqu dn1:aa loui n 1:1o'l5u 1n1: nAn:'1 0

drrrouufi !!1rrrtl'uvti'i'lur-n16u{lil ri lnu:rilrrov5ludluttnn gilnfiu

tinnl:Anu1vtu'ir{nouttllttcoun rlfi nrrru6nrfi u lnu:'rurion f, rlildnls nalrr

uSnr:1u:coiilrfiudru runax lu:rurlruflnrrrL6rrrfiuoqilu:voiurfiushurLrn kiuri dru

n:su-ruflrt d'runronrn [[osinxlil6orrXuoqlu:vo'rlrrludru runaII r3uIsrrIdrn"'u



rirrn6u 6'sii drunrin{ru nfioriorqilnr:l#uinr: drunr:riltaiunt:narfl slrueorufil

doqnrlnrrfindrtlilru uacdru:rnr

uurmrqdrrilnr:rlirrJllnaqnf,nr:noro:Linrrb?rs{turnr:nfi n:1YI0 f, 1tl1

ouufillutuiurnl n-lilinrio{lilri turnr:nr:rlilrJlsnr:uinr:r'rinfiorcilnr:hluinr:

dru:rnr druenrufiniolnrlnrro-ndruriru drunr:dlra3lnr:nnrR ttasdruurinlru l#i
rJ:v?vrinrvrlrne*rdu rfiol#air.rnrurJ:vvr-u'lo}i'uriqndriirrlduSnr:nr:rirq:n::l

h a a au d a q

nrcnr:rjiuto{ru1R'ttndn:lYlu dlllouulJlJu'lull'luuYl: t{ 2nlau{ 1l'lu



The Title

The Author

Program

Department

Independent Study Committee

.t

Customer's Opinion Towards Services Marketing Strategy

OF Kasikom Bank, Nimrnanhemin Branch, Chiangmai

Miss Katenapha S ataworrasinpom

Business Administration

Marketing

Assistant Professor Dr.Anuwat Srikeaw Advisor

ABSTRACT

The purpose of this study is to study customers' opinions toward services marketing

strategies of Kasikorn Bank, Nimmanhemin Branch, Chiangmai. There are three objectives,

which are l) to study customers' opinions toward services marketing,2) to compare customers'

opiniorx toward services marketing of all seven factors, including product, price, place, promotion,

people, process, and physical evidence, and 3) to suggest marketing improvement strategies

for Kasikorn Bank, Nimmanhemin Branch, Chiangmai. This study used questionnaires to collect

data with 400 sample size and analysed data by statistic functions, for instance, frequency,

percentage, average, standard deviation, t-test, analysis of variance (One-way ANOVA), and Least

Significant Difference (LSD) to describe factors that influencing customers' opinions towards

services marketing strategies of Kasikom Bank, Nimmanhemin Branch, Chiangmai.

The results showed that the overall customers' opinions toward services marketing

strategies is at moderate level. However, process and physical evidence factors have customers'

opinions at high level towards services marketing strategies. For other factors, which are personal,

product, promotion, place, and price, respectively, have customers's opinion level of moderate

towards services marketing strategies

To improve services marketing strategies of Kasikom Bank, Nimmanhemin Branch,

Chiangmai, the ban.k should adjust its services of product, price, place, promotror\ and persontrel

to be more efficient to impress customers, who have the financial transactions,,with Kasikron Bant

Nimmanhemin Branch, Chiangmai.
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