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The Title : Marketing’s Mix for Decision to use Service of Dormitory in Tambon

Chang Puek, Muang District, Chiang Mai Province.

The Author : Ms.Supamas Konpila

Program : Business Administration

Independent Study Advisor . Assistant Professor Dr. Korravee Chai-amonphaisal
ABSTRACT

The purpose of this research was to study the marketing’s mix for decision to use service
dormitory, for data support to decide on investment in dormitory business and for customer
responsiveness about product, price, place, promotion, people, physical evidence and process.

The questionnaire is used in research, having reliability of 0.940 and the samples are 400.
The statistical method were frequented, percentage, average, standard deviation, t-test and
One-Way Analysis of Variance (ANOVA)

The results showed that the majority respondents were female (50.50 percent), aged
between 19 — 24 year old (68.75 percent), Single (97.75 percent), undergraduate degree (95.25
percent), university student (69.75 percent) and have income between 10,001 and 15,000
Baht/month (53.75 percent).

The overall, marketing’s mix had opinion high level. Since, product, place, price,
physical evidence, process and people are high. While promotion is intermediate.

First, Product factor regarding dormitory durability was most important, Second, Price
factor regarding rental payment per mount was most important, Third, Place factor regarding the
location nearly university / office was most important, Fourth, Promotion factor regarding
brochures and discount was most important, Fifth, People factor regarding personality and dress
up appropriately was most important, Sixth, Process factor regarding security was most important
(Keycard and CCTV), and Finally, Physical evidence factor regarding the outstanding sign was

most importance.




Personal factors include gender and income per month affect the important of
marketing’s mix. With the decision to use the service of the dormitory in Tambon Chang Puek,
Muang District, Chiang Mai Province. The difference was statistically significant at the 0.05

level.
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