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ABSTRACT

This research aimed to study the effects of Corporate Social Responsibility (CSR) on
business the success of 44 spas as the whole population of the study, and to compare between
Corporate Social Responsibility and the success of Spa Businesses in ChiangMai Province which
comprises of total operating Result, Total Sales, and amount of customers over 3 years.

From the One-Way Anova analysis results, they have shown that the policies,
the activities and the activity trends of CSR have the significant effects on the total operating
results (Profits/losses), the total sales and the number of the customers

These comparison study results are beneficial to the spa entreprenewrs and the
concerned government agencics, as well as to the academics in providing the knowledge to apply

CSR to spa businesses for sustainable business success.
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