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Reliability

[DataSet1] E\\cmru\Research project\CSR60\reliability analysis.sav

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 30 100.0
Excluded? 0 .0
Total 30 100.0

a. Listwise deletion based on all
variables in the procedure.

Reliability Statistics

Cronbach's
Alpha N of ktems
.964 24
Item Statistics
Mean Std. Deviation
sociall 4.0333 .61495 30
social2 4.0000 .64327 30
social3 3.3667 .76489 30
social4 3.7667 .67891 30
socialb 3.6667 71116 30
socialé 3.4667 .62881 30
social7 3.5333 .73030 30
social8 3.0667 .78492 30
social9 3.7667 .67891 30
sociall0 3.4667 .89955 30
socialll 3.4333 .85836 30
environmentl 3.3000 .95231 30
environment2 3.2667 .86834 30
environment3 3.3667 .96431 30
environment4 3.3667 .85029 30
environment5 3.3667 .88992 30
culturel 3.3333 .84418 30
culture2 2.8333 .87428 30
culture3 3.3000 .79438 30
decisionl 3.7000 .65126 30
decision2 3.5333 .97320 30
decision3 3.2000 .88668 30
decision4 3.3333 .84418 30
decision5 3.6296 .48681 30

126



Item-Total Statistics

Scale Corrected Cronbach's
Scale Mean if Variance if ltem-Total Alpha if ltem
ltem Deleted Item Deleted Correlation Deleted
sociall 79.0630 191.850 476 .965
social2 79.0963 188.239 .662 .963
social3 79.7296 185.840 .667 .963
social4 79.3296 195.335 .239 .966
socials 79.4296 188.433 .584 .964
socialé 79.6296 186.957 .755 .963
social7 79.5630 184.404 777 .962
social8 80.0296 187.014 .592 .964
social9 79.3296 189.083 .578 .964
sociall0 79.6296 178.543 .873 .961
socialll 79.6630 180.564 .825 .962
environmentl 79.7963 178.347 .829 .962
environment2 79.8296 179.590 .859 .961
environment3 79.7296 177.740 .843 .961
environment4 79.7296 181.142 .807 .962
environment5 79.7296 180.437 .799 .962
culturel 79.7630 182.298 .760 .962
culture2 80.2630 181.231 779 .962
culture3 79.7963 183.359 .760 .962
decisionl 79.3963 191.132 .488 .965
decision2 79.5630 182.427 .645 .964
decision3 79.8963 179.218 .857 .961
decision4 79.7630 181.156 .813 .962
decision5 79.4667 188.326 .881 .962
Scale Statistics
Mean Variance [ Std. Deviation | N of tems
83.0963 200.339 14.15410 24
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