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Abstract

Research Integration of digital marketing to promote the marketing of OTOP products in
Mae Rim district, Chiang Mai province. This aims to- develop a digital marketing system to promote
marketing to entrepreneurs in Mae Rim. Chiangmai Province The research methodology studied
the context of the community. Marketing planning was conducted by 31 entrepreneurs from specific
sampling. Create Online Sales Media from OTOP Product Case Study 2 companies to promote the
business through online media. Digital Marketing Training and evaluate the results. The results of
the research. Most operators do not plan and market online. Once the site has been set up for two
case studies, Promote their business through online media. Can help the OTOP's products become

more recognizable and reduce the cost of product promotion.
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