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ABSTRACT

The purpose of this research is to study the marketing mix factors influencing the
decision making of construction contractors in the purchase of building paint in Mueang District,
Chiang Mai, classified by product, price, distribution channels (place), and marketing promotion;
the sample was classified by variables of gender, age, education, and types of contractors. The sample
used in this research are contractors in Mueang District, Chiang Mai, totaling 384 cases Data was
collected by distributing questionnaires. For data analysis, the researcher used statistical analysis
program. The process of data analysis consists of frequency, Descriptive statistics , mean, percentage,

standard deviation, and one-way anova analysis of variance.

The study result on the individual database showed that from a total of 384 respondents,
the majority were male, aged 31-40 years, graduated with bachelor’s degree, and mostly were a
type of limited company limited, limited partnership.The behavior of making decision to buy the
building paint revealed that the sample respondents bought paint of high quality. Most of them bought
the semi-gloss paint, exterior emulsion type, decided by themselves, selected the medium price from
construction material stores, bought in summer, chose to receive 1-3 jobs/ month with a one-year

warranty period.

The study result on level of importance of marketing mix factors that influence the

decision of contractors to purchase the paint of contractor found that the marketing mix factors



that influenced the decision to buy paint totally was at a high level. When considering cach
aspect, it was found that the sample gave precedence to the products at the top rank, followed by

the price, distribution channels, and promotion respectively.

The proof of the hypothesis showed that the people with different characteristics of
entrepreneur gave different levels to importance of the marketing mix factors that influence the
decision to buy the building paint regarding price, distribution channel, and marketing promotion. The
product factor showed no difference. The problems encountered in buying the building paint overall
were at a moderate level. Considering each aspect, it was found that the product, price and distribution

channels were at a high level, while the marketing promotion was at moderate level.
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